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BUILDING A PEOPLE OF POWER

Set 1:
The World as God Intended

What are God’s intentions for our world
and what went wrong in the human
story? Over the centuries, the church
has had many answers to those
questions. But why not let the Bible
speak for itself? In this set, Dr.
Linthicum leads the class in a study
about personal and corporate evil, the
pain that results from disfunction, and
God’s intention for “Shalom
Communities”--life as God intended.
5 sessions - US $45

Set 2:
What did Jesus Really
Come to Do?

Dr. Linthicum leads the class in
considering Jesus’ own statements
about the redemptive purposes of God
for communities. Sessions include
“Who is this Man?” “God Redeems
More than People,” and “A Doctrine of
Salvation as Big as the City Itself.”

4 sessions - US $55

Set 3:
Building a Church of Power

This set examines the Bible’s mandate
to be a powerful force working towards
the Shalom of society. It considers the
church’s mission to empower people to
change not only themselves, but also
their communities.

6 sessions - US $75

Set 4:
Building Relational Power in Your
Community

Dr. Linthicum is joined by Marilyn
Stranske (Christians Supporting
Community Organizing) and Mike
Miller (ORGANIZE Training Center) to
create a framework for building
powerful relationships and organizing
those relationships for change. Learn
to turn your community upside down!
4 sessions - US $55

All DVD sets include one student workbook.
Ad(ditional workbooks available.

Set 5:
Using Your Power to Turn Your
City Upside Down

A study of the strategies and tactics of
relational power exhibited by Moses,
Jesus and the Apostle Paul. The set
looks at Paul’s “theology of public life”
and the importance of confrontation
(which is often difficult for people of
faith). Includes a dynamic role play in
which a community successfully holds
a slum landlord accountable.

5 sessions - US $65
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